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Agenda

1. Initation
: Introductiontopic
- Introductionlecturers

2. uhlsport &he marketplace

- Introductionuhlsport GmbH

- Introductionteamsportmarketincludingcurrent
changes chanced risks

3. Team Sponsoring
- Team Sponsoring Kempa
- Kempa additionabenefit concept

4. Testimonial Sponsoring

2018 EHF Club Management Seminar focusses on playersé role in marketing May 26th 2018



Initation

42 years

married, 2kids
professionahandballplaye©3-04
selfemployed20042010
(agent+distributor LEGEA
Germany)

sportsdirector OSC Rheinhausen
2011-:2013 (2. League)

headof salesGermanyuhlsport
2011-today

Headof GlobalSaleauhlsport2014
(Interims)

LecturerlBA 20150day (IBA
University)

Mirko Bernau
Headof National Salesuhlsport GmbH

2018 EHF Club Management Seminar focusses

VELUX: < - FINAL4

26/27 May 2018 LANXESS arena Cologne

EUROPEAN HANDBALL
FEDERATION

3lyears
unmarried one daughter
semiprofessionahandballplayer
bankbusinessmanagement
assistan006 2009
University Oldenburg
industrial & sportmanagement
professionakxperience
TBV Lemgo
SMI | Sport & Entertainment
Sponsoring Manager Kempa 2014
Founderof
www.bookingsportstar.com (2017)

Tim Grothaus
Sponsoring Manager Kempa
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Initation
Introductionuhlsport GmbH

uhlsport GmbH

ONE TEAM. ONE SPECIALIST. 9000 R
. Employees

App. 150 irthe headquarter
+ 60 6ubsidiaries country managemeny
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legalstatus
family owned midsizecompany

ManagingDirector
Melanie Steinhilber (CEO),
Dominik Solleder (CEO), Peter Kuhl (CFO)

Headquarter

. Balingen (30.000itizen),

Southpart of Germanynear Stuttgart
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Initation
History

Startof the productions
of own leatheroutsoles
for supliersof football
boots

uhlsport GmbH defines itself

1953

1980

1970

Formationof uhlsport

GmbH productionof 1970 Start of the

leatherstuds successstory of
goalkeepetgloves
2018 EHF Club Management Seminar focusses

as a FOOTBALL brand

1998

uhlsport GmbH wasoldby
the Uhlfamilyto the Daiss
family
Repositioninghe brand
uhlsportasatechnology
drivenfootball brand
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Startof the distribution of
the U.S. basketball brand
Spalding

2002

Kreationof the handball
brandKempa&
Endorsement of the
German Handball
Federation (DHB)

mar keting May 26th 2018



Initation
History

Positioning of the
uhlsport GmbH as a
teamsport specialist with
ist brandsuhlsport,
Kempa& the distribution
of Spalding

The German
Handball National
Team wins the gold
medal at the World
Championships

2003 (IHF) in Germany

2007

2004
The German Handball

National Teamwvinsthe
silbermedalboth at the
Olympics in Athens

2018 EHF Club Management Seminar focusses

Distribution of
the rugbybrand
Canterbury of
New Zealand
(CCC) for the
French market

Cc

2010

uhlsportappears
at the World Cup
in Southafricawith
one Gkglove
modellandisworn
by 7 numberl

keepers The brand

reachesan
incrediblyhigh
pl a\ﬂisém"yé r
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Kempa starts ist
ooperation with the
tyre manufacturer

Michelin and ist

division Lifestyle
Limited

201

uhlsportis partner of the
German
Bundesligalubs
1.FC Kaiserslautern,
1.FC Union Berlin,
TSV 1860 Minchen

ole in marketing

EUROPEAN HANDBALL
FEDERATION

Endorsement of
the German
Handball
Federation
(DHB) until 2018

2013
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Introductionuhlsport GmbH

uhlsport Scandinavia AB

i W Subsidiaries

W

.
/\0

. UHLSPORT HQ GERMANY

A France
A Spain
A Scandinavia

Country Manager

A UK
A Austria/Switzerland
A BeNelux

Globaldeliveryof more than 80
countries!
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FEDERATION

4 brands
4 stories.

1 strategy
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Our Offer

c orthomol

uhlsport

INDIVIDUAL
SALES

ELYSIA = .
e gloves Textile

shinguards Balls
Handball shoes Bags
Potable Units Creator Articles

Merchandise (Socks, Balls, shirts)
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birth of Kempa

2002
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UHLSH/badboys-V4-HD720_EM Review.mov
https://www.youtube.com/watch?v=u2dxTE8l-FY
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Sportsindustry

@ stockphoto-graf/ Fotolia,
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9. Billabong/ Quiksilver 1,61 Billion Euro

8. Columbia 2 Billion Euro

7.Asics 3,02 Billion Euro

6. New Balance 3,6 Billion Euro

5. Under Armour 4,06 Billion Euro e
4. Puma 4,14 Billion Euro B .
3. VF Corporation 9,73 Billion Euro - @L%% =
2. Adidas 21,22 Billion Euro e : ’04/\7% - e
1. Nike 27,82 Bilion Euro  ~ ©_~ 1

T TIME [TO CATCH UP |
; - |

ek
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uhlsport & the marketplace
Relationshisport brand (Industry)

¢ sportdealerc endconsumer

Sport Dealer

2018 EHF Club Management Seminar focusses on playersé role in marketing May 26th 2018
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uhlsport &the marketplace P oo
sportdealerin Europe

Foot Locker

SportScheck

KARSTADT SPOrls

enjoy sport and style
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uhlsport & the marketplace P o
Descriptionteamsportsituationin Europe

Onlinegrowth

KeyAccounts
Growth¢
Decathlon
Sportsdirect XXL,
Stadium

Passingf
smaller
teamsport
dealer

Directbusinessof
the sportbrands a— 4 S —
(endconsumey Ve Mergerof
teamsportdealers
¢ buyinggroups

Withdraw of the globalbrands
from minority sports
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S

uhlsport &the marketplace P ...
Descriptionteamsportsituationin Europe

How canthe uhlsport GmbHsurvivein this cut-throat competionteamsportenvironment?
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uhlsport & the marketplace
What havewe doneto growin teamsportbusiness

U Exampld-C Kaiserslautern
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uhlsport &the marketplace

FEDERATION

addedvalue conceptfor dealer amateurteamsand professionalclub!

U we mustcreatea USRor uhlsport
U we haveto integrateall partiesinto the concept

U we haveto look at the conceptfrom the dealer, amateurteam-, and professionaktlub
perspective
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uhlsport & the marketplace T

Whichaddedvalueswere implementedfor uhlsport amateur clubs
U Goalkeepeandfieldplayertalent dayson the clubareaof FCK

U Workshopsandfurther educationfor amateuryouth trainer by professionatrainer of FCK

U Workshopdor Officialsof the amatuerclubs(publicrelation, Merchandisingpppurtunities by
the pressofficerandmerchleaderof FCK

0 Tripto ahomegamein the official Clubbusof FCK
0 Providingof the official FCKMascotfor amatuerclubevents
U Signingsession®f professionaplayers

2018 EHF Club Management Seminar focusses on playersé role in marketing May 26th 2018
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EUROPEAN HANDBALL
FEDERATION

addedvalue conceptfor dealer amateurteamsand professionalclub!

U Fashionshow with amateur teams within
the scopeof ahomegame

U Training sessionsfrom youth trainer at
amateurclubs

U Hospitation of trainer from amateur clubs
at the profi club

2018 EHF Club Management Seminar focusses on playersé role in marketing May 26th 2018
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Team Testimonial
Sponsoring Sponsoring
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Team Sponsoring
Kempa nationaleams
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Team Sponsoring LS
Kempa nationaleams R

oz -: .. ,
2 m Reasongor international Team Sponsoring (natlornaams)

1.Visibility
2 .Possibilitief distribution
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Team Sponsoring f 7 T
Kempa nationaleams

\ )
\y4
g;“{’ B Deutscher Handballbund

SVENSKA
HANDBOLLFORBUNDET

RZS

ROKOMETNA
ZVEZA SLOVENIJE
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Kempa Club Sponsoring

e
Magde, o
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Team Sponsoring
Kempa Club Sponsoring

5 m Reasorfor national Club Sponsoring

1.Regionality

2.Visibility

3.Image

4.Merchandising
5.possibilitiesof distribution

May 26th 2018
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A TUB 1898
% STUTTGART

Regionality

Visibility

Image

Merchandising
possibilitiesof distribution

arwpdE
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Team Sponsoring

-~

SR 1vE 1898
& STUTTGART

Regionality

Visibility

Image

Merchandising
possibilitiesof distribution

arwpdE
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Team Sponsoring

R TUB 1898 .
SMTITJGNHTJ

Regionality b
VlSIbI I Ity Balingen©@Weilstetten
Image

Merchandising H SG
possibilitiesof distribution

TV KONSTANZ

arwpdE

2018 EHF Club Management Seminar

f ocusses
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3 - iy Elbflorenz Dresden

on playersdé role in marketing May 26th 2018



S

EUROPEAN HANDBALL
FEDERATION

Team Sponsoring

DKB| "%

©
Handball k"

Bundesliga J EHF CUP

HANDBALL BUNDESLIGA
FRAUEN
EHE
. : CHAMPIONS
Regionality 4 LEAGUE
Visibility
Image

Merchandising
possibilitiesof distribution

arwpdE
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Markennetz: SC Magdeburg Die lberwiegende Mehrheit der Handballinteressierten

sieht im SC Magdeburg eine Traditionsmarke

(63,5%). Weiter identifiziert jeder Flinfte den Sportclub
Retortenmarke als Kultmarke (24%). Die Mehrheit der eigenen Fans
100% stimmt der Club-Definition als Traditionsmarke (75,2%)
zu. Fir eine Minderheit der eigenen Fans stellt der
Champions League-Gewinner von 2002 allerdings
auch eine Kultmarke (12,8%) bzw. Championsmarke
(11,6%) dar.

Regionale Marke

Traditionsmarke Kultmarke
'= Gesamt '= eigene Fans

Quelle: StudieMarken im deutschen Profisport

1. Regionality

2. Visibility

3. Image

4. Merchandising

5. possibilitiesof distribution
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Handball

Bundesliga i

- potential of 200- 5.000 Jerseys per Seasc’)nk
- OnCourt & OffCourt Collection
- specialactivities

Regionality

Visibility

Image

Merchandising
possibilitiesof distribution

arwbdE

May 26th 2018

2018 EHF Club Management Seminar foc



/’/ |

A y
£ y
|

VELUX: < -z FINAL4

S

.
I e a m S O n S O rI n //'26//27 May 2018 LANXESS arena Cologne
g ‘r'/ EUROPEAN HANDBALL

FEDERATION

B2B

identificationbetweenClub & Sponsor
- new Marketplacefor supplier
- Financiallystrongmarket
- Bondstrengthbeweensupplier & Club

Regionality

Visibility

Image

Merchandising
possibilitiesof distribution

gD
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