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' Introduction

- The sand version of the mainstream- ' 
sport - | '
«: One goalkeeper and three court players
Increasing popularity |
. Competition ‘
‘ - Spectacle - Speed
I Entertainment -

“.-Mav‘ropoulod, A., Alexandris, K:, Hatzimanouil, D., Bebetsos G.S., 2014
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Event

THESSALONIK

2014
FINALS,

Successful bid from Greece
The European Beach Handball Tour (ebt)
Flnals

Part|C|pants Top-10-men’s and top 10
- women 's (club) teams

“Venue: “Irini’s Village”
 Event period: 30:May = 01 June 2014

o Mavropoulod, A., Alexandris, K:, Hatzimanouil, D., Bebetsos G.S., 2014
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Sport tourism

Excursions, trips and vacations, of

individuals or goups, including a minimum |
of one overnight stay at the trip -

& ,destlnatlon with the purpose of;

1. Part|C|pat|on in organlzed sport Ielsure

-activities;

2. Attendance or part|C|pat|on in sportlng

S ‘-events
| 3_. .Part|C|pation in-training programs and

camps.

“.Mavropoulou A:, Alexandris, K:, Hatzimanouil, D., Bebetsos G.S., 2014
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Sport tourism (cont.)

Sport tourlsm s a fast-growmg sector of
. the gIobaI traveI mdustry, Iargely
contrlbutlng to the financial growth and
"'-'.-"'.;development of

Cities

/’ ‘.;‘-Mav’rppoulod,‘A.,‘Ale'Axandrisf,"Ke, Hqtzirhariouil, D., Bebetsos G.S., 2014
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~ Sport tOurism pro\‘/‘iders

1. Travel agencies and tour operators 75
2. Special thematic sports travel agencres
| 3. Adventure travel agencies
& 4. Sport leisure holldays agencies
5. Sportlng events spectators and open
“events participants travel agenC|es
6. Companies promotlng outdoor act|V|t|es
.-7 Sport sanagement companies, sporting
. tournaments organlzmg companies. -

Mav'ropouloo, A., Alexandris, K:, Hatzimanouil, D., Bebetsos G.S., 2014
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Sport tourism providers (cont.)

8. Internet websrtes sports commumty
| ' S|tes portaIs selllng sport products and
" ‘sport travel packages

L ,9’._LoCaI communities

gl N
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‘Increased publicity of international and natlonal
sporting events

[En—

Aded value of the sport partrcrpatlon as health
inducing means
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s 11 The profile of the sport tourist

Bl Needs expensive equipment

Attends sporting events regularly 20

Looking for 5* star hotels and wellness services

. » o™
. - . »
! ) ° »
, . ‘i [ ) g .
. . .
» - .
’F o o » 4 ~ ’
Ve * . . d . .
. , 2 .§‘_ v v ) ’ . .
-
’

/' “Mavropoulou, A, Alexandris, K, Hatzimariouil, D., Bebetsos G:S., 2014



Aristotle ‘University of Thessaloniki

Crlterla for organlzmg sport
tourlsm events

Sport S popularlty

Number of part|C|pants
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Marketability of the Slelelys
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Kl X

_ Thesporttoursm model

Sporting activities

Entertainment
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(=1 &) Destination marketing

DéStinétion marketing IS the‘or‘ganizéd-" |
- promotion of a: respectlve destlnatlon to
o5 attract visitors and/or to solicit and serV|ce

2 fconventlons or sportmg events. Such -

campalgns focus on attractlng VISItOI‘S on
expendlture |mpact and return on._
,'-j_‘-,;_f.lnvestment | ‘

1o
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M’ethodology '

Study participants: 127

« Men: 53

. Women: /4

Questionnaire: Tzetzis, Alexandris &

_Kapsampeli, 2014

12
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Research goals

.+ Event services. evaluation

. Investigation of the impact on

+ Thessaloniki’s |mage by the services
~ provided '
b+ Assessment of the event’s financial
" impact on the city |

14
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Results (T)

F|nanC|aI |mpact
. OveraII 50, OOO Euros was the
$iro s expendlture iImpact of the event
T “Each part:apant (x = 200) spent an
e average amount of 238 Euros

| 7 : , .24 T 0] l ]..6.

f;_-Mav'ropoquCl,'A., AIéxandris} Ks, Hatzimanouil, D., Bebetsos G.S., 2014



0. . . hristotle University of Thessaloniki -

.
»

3

.

- - g 5 R - ‘..',,... . - : |
P ."‘ ) .' "' » v ¥ : . 4 “‘ .
R WL lt Mol 4._.I. P, v

esults (1L .,
. - e . . v . 1y
. ~‘,.. 3 ' : :‘ Sutei it 3 g

“‘ .
1,*

"1yr, 84.4% Good

.. competition level

7/8.8% Good
competition courts L A

.
.
e i e - L :
v’ Y LSRN o L3 s . s T R LG :
' - . TRy A
TR v A .l S5y £ v ’ £ , :
w e R I e . et it s
S 4 .y - '3 - = / ”
v ," -y Satodl rlis - il '
R ; ¥ a3
: .
S 3 =
W L N
N 4* . 4 B

avropoulou, A, Alexandris, K, Hatzimariouil, D., Bebetsos G.S., 2014



: Aristotle University of Thessaloniki -

s Reagie il iva

A0 " : > "y
et 1 T R S P~ ¥ !

3 o L S e s SNy 76.2% Friendly
72.2% Kind

I

4

‘ 57.1% Well
informed
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5 Results (V)

3 WO 78.3% Sense of % 63.4% Thessaloniki
A S SRR security during the & is a city with friendly
DA a0 event people

Important
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Intend to...

35.7% Visit Thessaloniki again

= A 65.3% Visit Greece again

- ‘Mavropoulou, A., Alexandris, K, Hatzimariouil, D., Bebetsos G:S., 2014
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- Conclusions (I)

. The -éVent was successful 'in” terms of
‘ -sport |ssues as it Was stated by the |
2 'part|C|pat|ng foreign athletes.
. Theevent was unsuccessful in
i promoting the city properly to the
% 'part|C|pants that were left W|th a not SO
% -_;_p05|t|ve V|ew on the C|ty ’

24
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| CehCIu"s:ions:(II) .

Consequently, aII sportmg event
organlzers must place equal emphasis to
+ the event’s sport elements as well as the
fproper promotlon of the hostlng city. -
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