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some facts 



Career: 
since 11/12 lecturer at DSA  - Deutsche Sportmanagement Akademie for CSR in Sports 
since 10/12 lecturer at IBA-University of Cooperative Education for sports-facility-management 
since 08/12 founder of “Marketing Minds” agency for marketing support in sports and more industries  
since 11/12 lecturer at IST Studieninstitut for Eventmanagement 
since 06/12 founder of “Eventköpfe” event-agency for organizing (sport-)events 
since 03/12 lecturer for sponsoring at Macromedia University for Media and Communiation (MHMK) Cologne 
since 01/12 co-founder “Foundation Sport Meets Charity e.V.“ – position CEO 
since 11/08 initiator and co-founder of entrepreneurship „Sport Meets Charity“  www.SportMeetsCharity.de 
since 04/98 project manager  (events, sponsoring and pr) 
some references:  German Sport University Cologne, Microsoft Deutschland AG, SC Bayer 05 Uerdingen e.V.,   
      Schwarz Pharma Deutschland AG, Sanol GmbH, UCB Pharma GmbH,  Jaguar and Land Rover  
    Deutschland 
05/95 – 05/08 member of Institut for sporteconomics and sportmanagement of German Sport University   
  Cologne  

some facts 

http://www.sportmeetscharity.de/


some facts 
Non-Profit: 
  
since 10/01 founding member and vice-chair (finance) of alumni club of sporteconomics &  
  sportmanagement of German Sport University Cologne  
  
06/95 – 12/07  Handball chairman of University of Cologne and of German Sport University  
     Cologne 
  
  2009  German Champion in University-Handball 
  2008  European Championships of Universities, third place 
  2006  German Champion in University-Handball 
    Coach B-Lizenz (incl. 2nd. League) 
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what is a brand? 
 
One definition of brands outlines that a brand 
creates a picture/ a vision of a company in 
brains of consumers. 
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e.g. in economy: 
 
Coca-Cola 
Microsoft 
NIKE 
Siemens 
VW 
 
 
alphabetical order 
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e.g. in sports: 
 
 

1.) FC Bayern München – german football/soccer 
2.) LA Lakers – american basketball 
3.) Tiger Woods – american golfer 
4.) Roger Federer – swiss tennisplayer 
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Brands in sports: 
 
One economical effect – the better your rating the 
easier it should be to get money of your bank. 
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Top 5 most  
valuable football  
brands 

Quelle: Brand Finance 
Football Brands 2012 



Brandbuilding and –management in Spectator Sports - Cases 

Quelle: Brand Finance 
Football Brands 2012 

example for rating 
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Quelle: Brand Finance 
Football Brands 2012 

example for rating 
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e.g. in handball: 
 
 

1.) SC Magdeburg – Gladiators 
2.) HBW Balingen Weilstetten – “Die Gallier von der Alb” 
3.) TSV Bayer Leverkusen – “Die Elfen” (Elves) 
4.) TSV Hannover-Burgdorf – “Die Recken” (Warriors) 
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Benjamin Chatton 
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„from 0 to 100“ 

building professional structures for  
“TSV Hannover-Burgdorf”  
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Handball 
Germany 
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Hannover in focus 
 
one of the most ambitious 
sport projects in germany 

project pre-conditions: 
congested area 
economic power 
political significance 
handball affinity/ Sportmetropolis 
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Hannover – 
stronghold of handball 
1.) target group “handballplayer” 
 DHB – biggest handball federation worldwide 
 about 830.000 members 
 HVN – biggest country federation of Germany 
 about 100.000 members 
Hannover area – more than 50 handball-clubs 
  about 10.000 members 
TSV Burgdorf: biggest handball-club in town 
and area – 558 handball-members, over 
3.000 in club 
2.) target group “sport- and event 
spectators” 
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Development 
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Development of organisation 2009-11 
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Situation („Burgdorf“) 
 

- official office (up to 2011) 
 - one room sublease 
- Sportsarena 

- AWD Hall (Hannover up to today) 
 

- need of change: 
- capacity full 
- Logistic effort 
- representative location 
- imagestransfer 
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Situation („Die Recken“) 
 

- official office 
 - first own office since 2011 
- Sportsarena 

- AWD Hall (since 2005 up to today) 
- capacity 4.400 spectators 

- TUI Arena (since 2011 – highlight) 
- capacity 10.000 spectators 
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orga-structure 
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Sport 
- more coaches 

- for athletics 
- for goalkeeper 

- better medicine care 
- fix doc team 
- pro physio 

- infrastructure expansion 
- new looker rooms 
- more storage capacities 

- 2nd team together 
- connection to pro team 
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Milestones – structure development 
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Changes over 16 months  
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brand massage 
 

- Goal  
- positioning in competition  

- economical and in sport 
 

- unique selling proposition 
- personal and emotional 
 nearness 
- authentic appearance 
- future-oriented 



Brandbuilding and –management in Spectator Sports - Cases 

potential improvement “Burgdorf” 
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core values – requirements for new brand 
 
- connection to handball (type handballplayer) 
- connection to values (sport niche in hannover) 
 

- extend brand image  
- to the point concisely 
- no anglicisms 
 

- GOAL: integrated brand appearence 
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logo development 
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What has changed ? 
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take home message  
 

- communication as connecting element 
- sport marketing as an attractive 
platform 
- for an emotional access to target 
groups 
- during continuous development of 
market 

- high end handball in Hannover 
- an attractive product 
- with future perspectives 
- for town and partners 
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results 
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brand attributes 
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brand net 
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results 

Quelle: HM 12/2012 
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results 

Quelle: HM 12/2012 
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results 

Quelle: HM 12/2012 
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Quelle: HM 12/2012 

Checklist 
 
Achim Feige  
will foccus on 
on Saturday 
 



 Many thanks for your attention! 

     Axel Sierau 
           Marketing Minds 

Schlegelstr. 21 - 50935 Köln   
sierau@marketing-minds.de  
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