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THE CAMERA SYSTEM

MULTI-SPORTS-CAPABILITY

- DI - - . T e New camera system

” | At the heart of the respective sports venue is a 180-degree ﬂl !
HD camera system that works without a cameraman. The [ .
special development of the weather-resistant technology, ,m"“- 6 -
which is once permanently installed by sporttotal.ty, is their
software. The algorithm follows the game action. Without ﬂ"“m""ﬁQ
chip in ball or jersey. The only requirement for the installation I
IS a power connection — and internet. \\“-

g - Horizontal view area 180°
; ,; G e ! ° ° ° (-]
mterT inter.de —Jq ‘nterde mter'“interde fn * Vertical VI.eWIng area 60
.__inipe e LR . ° Easy passing of cut sequences
* Easy commissioning and operation
e Installation height = Distance to the side line
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SPORTS PORTFOLIO

THE WAY TO MULTI SPORTS STREAMING
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AGENDA

« MARKETING TODAY




MARKETING TODAY

WHAT DOES THE WORLD LOOK LIKE TODAY?

>
£




THE WORLD TODAY

KEY STATEMENTS

~ «Streaming / OTT is the future
_« People want to be rulers over their time and their content
* LIVE & VOD

* [he trend Is evidenced by the growing cooperation between
1V stations and streaming services.

- Sky and DAZN - football champions league
- Sky and sporttdeutschland.tv - handball
= ARD and DAZN - ATP Tennis

- Sportl and sporttotal.tv - Volleyball Bundesliga

www.sporttotal.tv



THE WORLD TODAY

USAGE OF ONLINE STREAMS

“exclusively online” or "mostly online”

- How do you hear music?
S , o mostly online / via
streaming services until 20

73

4
= EClusiven) ORline |/ Vi 21-30 I — /.
37 streaming services
31-40 NS )
= half / half
41-50 I 19
= exclusively by traditional S1-60 I 10
Ways
6lanolder I 6
mainly by traditional ways
0 20 40 60 80

How do you watch series and movies?

"exclusively online” or "mostly online”
mostly online / via streaming

services

= exclusively online / via
streaming services

61 an older - o)

= others

m . - e 0 10 20 30 40 50 40
" TOTAL= = Ci
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THE WORLD TODAY

FACTORS INFLUENCING VIEWER DEMAND IN GERMAN AMATEUR FOO TBALL

22
lI =N 8
[ ] =

sympathisant interested observer no particular interest

f

m male = female m Amateur Club  m Professional Club

30
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15 Since using sporttotal.ty,
do you notice a reduction
ek 7 of spectators at your
I S l 2 home games?
: [ |
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e : o -Ag'e ebol myes mno monthe contrary no notion
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HOW MARKETING HAS TO LOOK?

MOVE YOUR PRODUCT (CLUB) INTO LINE WITH CURRENT TRENDS

ENGAGING
Customers
PROMOTION

|

SERVING UNDERSTANDING RESPONDING
customers customers «<—  to customers

PEOPLE POSITIONING PLATFORM

|

SATISFYING
customers
PROFITS

TOTALE = = |



THEREFORE:

HOW MARKETING HAS TO LOOK TODAY

Digitization and medialization meanwhile
have become fundamental elements for o
successful development in sports, which no
sports club or association should neglect,
on the contrary: each should put a strong
focus on it.

TOTALL = |
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MEDIALIZATION APPROACH

ULTIMATE AIM: to

generate proceeds from
advertising for the
FINANCING of clubs and

Reach creates I 1 Basis for everything:
ADVERTISING G g - RECOGNITION of your

ATTRACTION L sports

Medialization with
CONTENT. Recognition begins with
Activation generates MEDIALIZATION
REACH

www.sporttotal.tv




YET YOU MAY THINK ...

.. digitization, medialization and best
technology are not financially affordable for
your club or association and require you to
spend too much effort, which is not available...

ToTALl =

www.sporttotal.tv



AGENDA

s BEST PRACITICE

ON THE EXAMPLE OF SPORTTOTAL.TV INTERACTION WITH
CLUBS AND FEDERATIONS




INTERACTION OF CLUBS

Livestream
der 1. Herren
prasentiert von

HSC Blau-Weifs [ sporT /v | 1. FC Duren
Schwalbe Tiindern > TOTAL @FCDuerer
: = " Svabutisndenice Startseite : : AASY ke s 5 "
Startseite Beitrage g - = - —
Beitrage Wb Gefalltmir 3\ Abonnieren = A Teilen -« Video ansehen @ Nachricht e +b GefSitmir | |5\ Abonnieren. | /4 Telon || v

s P 3 A | R T YT T e o 1 S A o —— . - — p - - Sve— e i e e e e B —

. TSV Winsen L
WEY. \
= Diese Seite gefallt mir N 18- Q@

Sonntag! 14:00 Uhr! Jahnplatz - FuRbalitempel!

TSV Winsen vs. MTV Treubund Luneburg!

£ FSV Frankfurt 1899 e
@ 6.Dezember2018-©

+++ Heimspiele ab sofort live! +++ Resttickets an der Tageskasse!

sporttotal.tv 23 h Der FSV Frankfurt, sporttotal tv und die Regionalliga Sudwest starten ein
Pilotprojekt. Der FSV Frankfurt ist der erste Verein der Regionalliga
Stidwest, dessen Heimspiele ab sofort live im Internet gestreamt werden

Live-Ubertragung bei sporttotal.tv!

Alle Infos gibt's in unserem Bericht #Allin

U

A%y FSV Frankfurt 1899
e s e et B 8 18-

Also fur alle die, die krank zuhause im Bett liegen (zu kalt, zu nass oder
Oma hat Husten zahit nicht als Ausrede), hier der Link zum Live-Stream
unseres Spiels gegen TSV Stainbach Haiger

http:/awww.fsv-frankfurt. de/cms/index.php?id=271

- FSV-FRANKFURT.DE
FRANKFURT.DE Live | FSV Frankfurt
Heimspiele ab sofort live im Internet | FSV Frankfurt
Ab sofort starten der FSV Frankfurt, die Regionalliga Sudwest und

g g T T

S0, 10. MARZ VON 15:00 - 18:00

TSV Winsen vs. TSV Gellersen

Jahnplatz -

FuBballtempel - Winsen




TARGET GROUP FIT

= INTEGRATION AND ADAPTATION OF POPULAR VISUALS
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DO OR BUY

Ail*feﬁf;a;"ﬁii’v‘f:;k: CONTENT STADIUM
« Content Stadium is super simple. 00000
You don't need any graphic design skills “ NIMTEN
‘ (fl PhOtOShOp). ' :f.,. DOELPUNTEN

ASSIST

« Graphic designers create visuals based on your
guidelines. Developers transform them into smart S
HTML-templates. 3 DL TIME O

SUCCESVOLLE
PASSES (%)
- Guoocumnuum

20SEPT. 197 REZA

s MAN OF THE MATCH &M«

KV KORTRIK /5 CLUB BRUGGE ~ Qus®

: : . [] EINDSTAND 2
* Your content is always in accordance with ! — Groenteven REZA GHOOHANNELHAD g
your brand guidelines. Whoever is on duty. g mson e
« You increase the reach and the engagement 5w
of all your social media channels. 3
 Real-time visuals strengthen the live coverage of | 37%*63% 37%*63% »
g g BALBEZIT BALBEZIT @ [ (2 FARISS‘INT'E[RM‘I”
mQtCheS Ond events ’ COUPERE HISTOIRE EN COUPE DE FRANCE
% FRANCE v ..
: < : M;mans wio) 1t - 4
* By connecting with external API's, stats are AN B i o /
automatically processed in visuals a /\
and infographics. y
‘ ‘ . IPARISSE e M0 S WA AWM A2 AT AN NG AE A ﬂm""““'“ﬂﬂf
sport /' §
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e MEDIALIZATION EXAMPLES
. Aﬁr:eﬁlz";f::if;;,kf - AT A GLANCE

L 5 Aane-
Production

22 months
~385k views/ep.
8,4 mn views

MEINE PILLE "

T ——
. l§ | TORB|, ‘

o

xe'ré by

BONNER SC - ROT-WEIR OBERHAUSEN
06092018

25 episodes

~1,7 MNviews/ep. R i
29.4 mn views Medialization
Partnering
= . Storytelling
TOTAL
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https://www.instagram.com/sporttotal.tv/

BAYERISCHER

FUSSBALL-VERBAND
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.. and further examples, how digitization supports you to
generate proceeds through medialization....

TOTALL:
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Club Profile

Premium-
Partner

AD-UNIT ON CLUBPROFILE

EXAMPLE

aining essentially
with the release of Let
[ 3 SUm passages, and more recenfly
of type and scrambled it to make a type specimen bo are like Aldus PageMaker
survived not only five centuries, but also the leap

¥ Bayem

42 BURGHAUSEN
N S e e
v WACKER | |7 e rifeizentankes 7

Teams in SV Wacker Burghausen

Der Hyundaii10 YES!

The AdUnit is your opportunity to present your company message
and campaigns on the club's profile page. There you will find all
upcoming and previous videos, clips and highlights for your
favourite team. You will reach precisely those fans in your region
interested in viewing videos from your club who are likely to be
your future customers.

www.sporttotal.tv



LOGO OVERLAY INVIDEO

S EXAMPLE
Academy & Network R )

et

Every 70 sec. for 10
sec. each

Live & On Demand
& 100 % Visibility

Sag Jazu YES!

With in-video advertising you will achieve highest
brand awareness. Your company message will be
T — displayed in the lower part of the video. This

= : - S - A— % advertising format is a true image booster to your
TOTALL . : brand.

www.sporttotal.tv



COUNTDOWN TIMER

hae
 Academy & Network s '

\ Wt
upcoming - M \
game vV A y )

Fv? . BURGHAUSEN ‘

&

presented by * S
ar 9

The countdown timer will increase the rising
suspense & excitement prior to the upcoming
Lt ) — game. Fans are eagerly anticipating the kick-off.
s : - Cap - —— - Your brand is omnipresent.

TOTAL
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s @ CONTENT PRESENTER

EHF Competence EXA M P |_ E
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http://tv.sporttotal-footage-center.com/Medienpartnerschaften/180813_Rheingemacht_Folge_3.mp4

L ey

-‘EH_F'Comi'Jet-ence g
Academy & Network

Great idea

RNL as
first mover

| SPoRT / TV
TOTAL

HANDBALL TALK

Jennifer Kettemann
Geschaftsfuhrerin Rhein-Neckar Lowen

L

EXAMPLE

BUT...

Presenter?

Product
Placement?

Oufitter?

Background?
Location?

www.sporttotal.tv



MULTI CHANNEL

EXAMPLE
Academy & Network R .

= @ Voulube” thw kiel

Pay TV
channel Sky

Highlights on

YouTube
WHY ?

> » o 056/217 e e Ottentlon

THW Kiel - TSV GWD Minden | Highlights - DKB Handball Bundesliga 2018/19

18.303 Aufrufe 4 TELEN SPEICHERN .. = . ° reOCh

Viel SpaB mit den Highlights des Spiels THW Kiel - TSV GWD Minden am 32. Spieltag der DKB E | o Ot h e r t O rg et
Handball Bundesliga 2018/19.
group

e Customer
recruitment

- ' . - - B
TOTAL
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YET YOU MAY THINK ...

.. hot financially affordable ...

tocomuchelitot
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EHF Competence
Academy & Network

AT A GLANCE

50% share of
regional advertising
revenues

All-around support
& assistance on the
camera operation

9,90 EUR monthly
fee

Free-of-charge
inspection of the
sports facilities

Driving the
digitization of your
club

All games LIVE &
VOD

Increase in number

of fans & followers!

No loss of stadium
visitors!

Can be used for
analysis of games
and training
sessions




AGENDA

« MISCELLANEOUS HINTS & LEARNINGS



CLOSE EXCHANGE

PLATFORM TO CLUB / FEDERATION

Strengthening the identification between
platform and club / federation

<<I

One-on-one dialogue and close exchange

Development of ideas and joint activities for
local activation

Support in digital marketing and sponsoring
activities

TOTAL

www.sporttotal.tv



VISIBILITY HINTS

OF YOUR MEDIALIZATION-PLATFORM

"Playmaker" - you need a
contact person in your club
responsible for all direct &
digital communication

Medialization-platform needs GoAL:
to be incorporated into your _
club’s communication > Awareness of the audience, fans and

club members
> Increasing reach of platform and sports

MedIO|IZOtIQﬂ—p|OTfOFm needs Streaming and video records complete the stadium visit.
on-site presence It is no substitute to the visit and for the atmosphere in the
stadium.

TOTAL

www.sporttotal.tv



SOCIAL MEDIA HINTS

IN GENERAL

» Create an account on Instagram and Facebook where you can store all important information
—about your club. This will help your fans and non fans to quickly find their way around "your world".
Other platforms might be suitable for your club, please include them in your communication as
well.

+  Define someone in your club who is already familiar with the platforms.

« Bundle all graphics and photos that you already have in one central place and make them
available to your responsible person.

» Inform yourself about the legal basics on Social Media.

« |If you've found someone who is in charge of social media for you, he should carry out a social
media audit. This review will determine how well your current social media activities are
performing.

» Develop a social-media process: Who requests the profile? Who is the target group? What kind
of content should be published in this profile? Who should react to this content?

- \/\/e've put together the following 10 tips to help you get your club's voice heard.

www.sporttotal.tv



SOCIAL MEDIA’

IMPLEMENTATION ADVICE 1 -

1) Use your own players as the biggest multipliers and "loudspeakers” for your club. Follow them and make sure they
also follow you and interact with your content. This interaction ensures that your club profile can also appear in
the "Suggestions” of friends/contacts of your players. In addition, you should also mark the players on your
contributions, for example to appear in the profiles of the players.

2) Nowadays visual impressions are crucial and a heavy factor regarding emotional attachment: Create picture
material (photo & video) in order to make the (matchday) everyday life of your club accessible to the public
and in order to be able to present your club and what constitutes it nationwide.

3) Interact with your community. For example with the other teams of your league or the federations and
encourage them to become active as well, so that a certain coverage is achieved, which makes the whole
league more attractive. This will increase your own reach and eliminate regional boundaries.

4) Use the simple possibilities of storytelling, especially Instagram. Be it through voting, quizzes, competitions,
rankings, etc. - there are almost no limits to your creativity!

- 5) Facebook as well as Instagram offer the possibility to analyze your actions on social media in the follow-up. Use
__these possibilities, to what extent time permits it, in order to be able to reproduce good contributions and
actions and to improve so the quality of your profile constantly.

www.sporttotal.tv



SOCIAL MEDIA

IMPLEMENTATION ADVICE 6 - 10

6) Use these platforms for the concerns of your club: Are you looking for a new trainer? Are you looking for new
players? Are you calling for trial trainings? You have a new physio? A new player? Publish these news or
requests in an appealing way and link e.g. your players so that they can extend your content.

7) The eontent doesn't have to be professional or high quality, it has to be authentic what makes you and your
club special.

8) Involve those of your club who are familiar with the common formats and tools and thus create the joint
activation of your club via social media. For example, ask which apps are suitable for editing the content in
order to easily add value to it.

9) Make full use of the possibilities st.tv offers you by cutting clips, inviting you to a public viewing in the clubhouse
and posting the pictures/videos on your channels. Social media has long since replaced the website as the
figurehead of a club and currently offers the best ways for your fans to interact with you as a club.

~ 10) Listen to your fans, your community, and ideally include them in your content! Be it by fan surveys on the match
day or by certain actions, like "fan of the month", etc.

www.sporttotal.tv



QUESTIONS?

WE LOOK FORWARD TO GET IN TOUCH WITH YOU

: ° ® o0
~ Oliver Gilhaus Uwe Miiller
Head of Club Management Head of Sponsoring & Partner Relations
PHONE +49 [0]221788 77 589 PHONE +49 [0]221 788 77 519
MOBILE +49[0]160 380 767 O MOBILE +49 [0]175 858 64 83
MAIL oliver.gilhaus@sporttotal.tv MAIL uwe.mueller@sporttotal tv
| ' . - - sporttotal.tv gmbh « Am Coloneum 2 * 50829 KéIn

www.sporttotal.tv



BACKUP

« BACKUP



